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Digital Marketing HW Assignment 

Your Name: __Brittany Huynh___________________________ 
 

1. DELIVERABLE ONE: (0 points BUT 10 POINT DEDUCTION IF NOT DONE)  

a) Enter the url of your target company that meets the criteria from page one:  

https://lycheethelabel.com/ 

 

b) Provide two screenshots of the website containing the homepage and a page for the product or service categories you are using in your Adwords 

campaign/ad groups- make sure screenshot shows the category page and subcategories 

 

https://lycheethelabel.com/
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UX-Usability -10 points 

2. DELIVERABLE TWO: Identify at least four UX problems based on best practices discussed in the lectures, show with a screenshot what the 

problem is, see the examples below. Do NOT cite the lack of a “Site Map” There can be more than one problem per screenshot-however, 

it must be very clear what the problem is. Highlight it and add a text box comment as shown below. You must find at least 4 problems, if 

you cannot, use another website. 
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Problem #1: On the Home page, 

there is a large carousel of two 

images that take up majority of 

the fold. One of which is a static 

image and the other is 

interactive. Pushes content 

below the fold. 

Problem #2: Although the site 

has sub-categories listed on the 

product listing page, there is no 

indication of sub-categories on 

the Menu bar (i.e. drop-down 

menu).  While hovering over the 

category, no additional menu 

appears. 
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Problem #3: The navigation does 

not allow the user to be able to 

return to the previous page 

without pressing the “Return” 

key on the browser or retrace 

their path on their own. Instead, 

the site has the user browse 

between each individual product 

in that specific listing with the 

“Previous / Next”  

Problem #4: The “Instashop” is 

linked outside of the site, thus 

referring to another site. This 

separate site has a different 

interface and design than the 

original site causing confusion, 

especially if the customer is not 

acquainted with the new site 

prior. Additionally, given that 

they are both separate sites, the 

customer would be forced to 

create log in on multiple 

occasions. 

Snapppt.com 
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Problem #5: The menu bars are 

not consistent with one another. 

The upper menu bar primarily 

focuses on the products 

themselves whereas the lower 

menu houses the other 

significant information (i.e. 

sizing, policies, promo material) 
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Google Adwords Section -55 points 

As shown in the video, enter screenshots for each of these sections listed below 

a. Click on the all Campaigns tab (should have 3 campaigns-Search, Display & Video)-for each copy and paste detail page showing all your campaign settings 

that I required when doing that campaign-may require several screenshot. 
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b. Ad groups tab (should have total of 4 Ad Groups-2 for search and one each for display and video)   
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c. Ads tab- make sure I can see all your ads including display and video ads. To show your display ad, you will have to go into the Ad Group and click on the 

ad and take a screenshots. I must be able to easily read the ads 
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d.  
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e. Keywords tab- show all the keywords used. In this case make sure I can see in the column header all the additional columns I showed you how to add such 

as Clicks, Impr., CTR, Cost, Con. Rate, All conv., Match Type and Quality score-see video 2-C around 50 minute mark, sort by adgroup. 
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f. Negative keywords:  make sure all your negative keywords are shown and if campaign vs adgroups-minimum of 2 negative keywords  for a campaign and 

2 for one of the ad groups

 

f. Ad extensions created- must have at least two: site links (with at least 3 links) and one other extension, it can be any type 
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Extra Credit-5 points 

Create a Facebook Ad, for this best to use your own Facebook login, very hard to get past their security process if a fake Facebook business 

page and account-reason don’t use in homework and very similar to Google Display. Use core audiences as shown in the video 

 N/A – Do not have a Facebook account 

 
C. SEO Section-(35 points overall) continue using the same website as you did for PPC 

DELIVERABLE SEVEN (4 points): Is the site mobile friendly and what is the speed rating given by Google (show screenshot)  

a) First go to https://search.google.com/test/mobile-friendly show screenshot of results page, no need to make comments 

 

 

 

https://search.google.com/test/mobile-friendly
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b) SPEED: Go to https://testmysite.thinkwithgoogle.com/  enter domain and take 3 screenshots per video. No comments needed 

 

https://testmysite.thinkwithgoogle.com/
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c) Now go to https://tools.pingdom.com/ (fyi there are other tools such as https://gtmetrix.com ) and enter your domain, pick any city and 
run the test, highlight results highlight problem areas (if they are all great still show this), Identify and highlight which items are slowing 
down your website the most.  No comments needed 

 

https://tools.pingdom.com/
https://gtmetrix.com/
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DELIVERABLE EIGHT (3 points): Using SEOsitecheckup’s (or any other SEO tool such as Screaming Frog)  

a) Go to checkup tab and take screenshot showing at least 3 problem areas -- No need for an explanation- 

 

 

 

 

https://www.screamingfrog.co.uk/seo-spider/
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b) Go to the broken links tool or tab of free tool as shown in video https://www.brokenlinkcheck.com/ and take screenshot of broken links, if 
none still show screenshot. No comments needed 

 

 
DELIVERABLE NINE. (3 points) Localization, using https://moz.com/local/overview, show a screenshot of what listings they have and don’t 
have. If no results make sure you look through all the “addresses” they provide, show screenshot of what addresses were available if no results. 
Highlight incomplete and inconsistent or duplicate listings as shown below, no need for comments  

Physical address not listed on website – “About” page states that brand was launched in 2019 and operates both in New York City and 
Toronto, Canada, but no address is listed on site or social media. 

 

https://www.brokenlinkcheck.com/
https://moz.com/local/overview


Page 23 of 30 
 

DELIVERABLE 10-(25 points)  

A) Using the MOZ toolbar for your target website (you must be logged into MOZ)   

i) Take a screenshot of your website’s home page and highlight its Domain Authority (DA), Page Authority (PA) and Spam Score, as 
shown below. Make sure it is easily visible as the tools black background makes it hard to read with a screenshot unless cropped and 
made larger. No comments needed 

 

ii) Click on the spam score and take a screenshot of issues as shown below, highlight top 4-5 “spammy” issues, in real world you would 
request those website remove their links to you and if they don’t,  submit a link disavowal with Google, Bing, etc. No comments 

https://support.google.com/webmasters/answer/2648487?hl=en


Page 24 of 30 
 



Page 25 of 30 
 

 
 

B. Pick one long tail keyword (must have at least three words). If your keyword is already in the top 3 results then pick another one that is not. I 
suggest you add a location like Frisco, Dallas etc. relevant to your website and show screenshots of the SERP. Then add a comment about 
your recommendation based on the PA and DA of other websites  

i) Enter what long tail keyword you use:  _ Urban streetwear fashion for women _ 
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ii) Show a cropped screenshot of the category/subcategory or product detail page with its PA and DA. No comments needed 

 

iii) Show a screenshot of at least the top 3 Google SERP results and add comments based on your target websites SERP organic ranking with a 
recommendation, as shown below. 

  

It is not surprising that Lychee the Label is 

not ranked among the top 10. This is 

primarily due to the Domain Authority (DA) 

scores of the top 10 range from 54-94, 

whereas our site is at a 5.  

A recommendation to improve our DA is to 

improve the on-site SEO with proper headers 

and more keywords in the descriptions of the 

products themselves 
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iii) Use the MOZ toolbar (can also use toolbox.seositecheckup.com but it won’t show anchor text) as shown in the video, and open “Link 
explorer” then on left hand menu go to the “Inbound links” tab , leave root domain option and use the filter “Follow” and “NO 
redirects” then  add comments about what is wrong with their links as mentioned in video and instructions   

Although Lychee the Label is in the “Introduction” phase, improving internal and external links on the site should be considered. Majority, 
if not all, of the inbound links listed are from SEO Site Checkup, resulting with the same DA score. In addition, Lychee the Label should 
consider reaching outside of Snapppt, as it is neither benefiting the site by much nor is it causing harm. In order to grow, the site should 
consider the approach of improving the Page Authority score by including more subdomains, quality websites, and external links. 
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v) Now go to the “Compare Links Profile” tab and pick from your competitors one with a better DA score than your client website, then 
enter that one next to your website, Show a screenshot, analyze and make comments as to why from a Link only perspective the better 
ranked website is beating you in DA and PA. (Note if none are better than your website ,find some other competitors that are) 

In comparison to FashionChingu, Lychee the Label is severely behind is not considered a large threat to FashionChingu. Although Lychee 
the Label had recently launched in 2019, their Domain Authority (DA) is very low (5) in comparison to FashionChingu’s DA (27). A way to 
increase DA for Lychee the Label is improving the internal linking structure of the site. Although the DA is low, Lychee the Label has 
room for growth given that it is at the “Introduction” phase of the “Product Life Cycle”. 

 

vi) Go to “Discovered and Lost Linking Domain” tab and take a screenshot only, no need to comment 
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vii) Link Ideas: Pick any competitor website doing better than your target website and enter them in the Inbound links page, use same 
filters as used in previous link analysis task then look through and recommend 3 websites that they could approach for links, DO NOT 
REPEAT SAME TYPE OF WEBSITE OR SOCIAL MEDIA, FOR EXAMPLE IF PINTEREST APPEARS THREE TIMES DO NOT USE THAT MORE 
THAN ONCE. provide comments 

1. Kpopmap assists the most as it is a platform informing of Korean enthusiasts of the latest news. This includes fashion trends worn by 
Korean idols. It directs their viewers to online retails where they can buy similar urban streetwear clothing. This newsletter blog would 
be beneficial to approach to increase awareness as another source of urban streetwear fashion. 
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2. Koreaboo is another newsletter blog that informs about Korean idol culture (i.e. fashion, concerts, etc.). However, there is not much 
regarding the fashion portion, which is a large portion of the culture. By approaching this newsletter with the urban streetwear fashion, 
viewership would increase as many would want to dress similarly to their favorite idols. Through this, the newsletter blog would also 
increase awareness of the brand. 

3. Majority of these businesses are newsletters / blogs that could be beneficial in spreading the awareness of Lychee the Label, as it is a 
small company. Approaching similar type of newsletters / blogs would increase the awareness of the brand. By first attracting 
awareness through word-of-mouth, this would benefit in drawing in more traffic to the site. 

 


